BUSINESS LOAN CROSS SELL

*SAMPLE ARTWORK ONLY - MAY NOT BE ACTUAL PACKAGE MAILED.

Goal:

Identify current business customers that
don't have a business loan and
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This mailing presented the assortment of Everything your
. . small business needs

business loan products available and the and then some.
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process. Customers were asked to return a
coupon to the bank through the mail. The
coupon captured the customer’s phone
number and the best time to be contacted
so that a customer service representative
could contact the customer and discuss
options at a preferred time. This mailing
outperformed a control group by 113%.

Total Mailed: 30,549
Direct Account Openings: 113 -

and recshve a free month
of new sarvice from

Direct Open Rate: 0.37% COX e
Loan Revenue: $553,807
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. INTELLIGENT TARGET MARKETING
All Account Opening Rate: 6.83%
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www.wordcom-inc.com
All Account Revenue: $1,447,803 800-822-0622

All Account ROI: 8223%




